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Parks Canada Mountain Biking Market Profiles 1

Introduction

Corporate Research Associates, [[@RA) is pleadao provide the results of th&econdary Researah
Mountain Biking Market Profiles studyconductedor Parks Canada.

Parks Canada wishes to better understand the mountain biking sector both in North America and other
markets, includig Euppe, Australia, and New Zealand. In additifoyr uniqgue mountain biking

disciplines have been identifiethd will be examined in this reportross countrydownbhill, freeride,

and dirtjumping Bke skills parkswhile not a disciplinayill also ke examined in this report.

The purpose of this market profiling study is to conduct a market assessment and trend analysis of
mountainbiking sectors. More specific objectives include to:
d¥% Determine the current mountain biking market, including size fifrof participants, trends in
participation, and emerging forms of mountain biking;
d¥ Assess current mountain lifig operators, both private and public;
d¥% Calculate the cost of participating in mountain biking, both for the individual and for the
operator;
d¥% Document the rules and regulations participants must abide by; and
&% Determine safety incidences and current infractions.

To this end, CRA conducted a thorough Internet saadgcontactedselectedcurrent operators in the
mountainbiking industry in Canadand the United States.

The following report includes an executive summary, detailed information about the mountain biking
markets in fourmarkets(Canada, United States, Europe, and Australia/New Zeglarsimmary of the
fact sheet responses from opaors,andinformation aboutparticipation, trendsgosts, regulationand
safety.

Executive Summary

Mountain Biking is a popular spart many countrieswith new participantstartingevery year. This
sport is considered aadventuresport, althoughike hiking or skiing, participants can choose gl of
difficulty. Indeed, crosgountry mountain biking may be considered a mainstream sport, with other
disciplines considered to be niche, but with devoted participants and followais.lead$o awide
range of participants, from young children to seni@wsd everyone in between. Stamp costs can be
minimal,although this may not be the perception among the general populatisrihe cost of
participation is reflected in the more affluent praibf participantsand participants can spend
thousands of dollars on a bicycle, other equipment, and trail access.

Cross country is by far the most popular type of mountain biking, which is related to the number of trails
available, and the easeith which participants can access cross country tréileile mountain biking
attracts a wide range of athletes, actiparticipantstend to be male, youngehavehigherlevels of

© Corporate Research Assates Inc., 2010 %



Parks Canada Mountain Biking Market Profiles 2

education and income, and travel with others of similar interests. Additiorfediguent mountain bikers
will often travel to seek new trails, and belong to associations or clubs.

Mountain biking is popular in many parts of the world, witle United States, Canada and
Australia/New Zealand hing higher participation rates than otler locatiors. Mountain biking is an ever
expanding sport, with new types of riding emerging. Indeed, the adoption of downhill mountain biking
has led to a number of downhill ski operators offering summer mountain biking activities, and the
popularity of feeriding and dirt jumping is resulting in padggecificallydesigned for this purpose.

As with any growing sport, there are challenges faced by participants and operators. Some participants
who do not have ready access to managed trails can face badktas landowners and parks that may

not be developed with mountain bikers in mind. Meanwhile, operators are facing safety concerns, trail
development and land access issudser conflict is also an area of concern, although evidence suggests
that throughtrail design and appropriate training and signage, these conflicts can be decreased.

Each market has many organizations devoted to the development and promotion of mountain biking,
and tourism relating to cycling and mountain biking in particular i®©®&igg businessMany Canadian
mountain biking operators report a large number of participants from outside their province, or even
from outside of Canada. Moreover, some American operators, particularly those thase border,
report high levels ofCanadian visitation.

In terms of competitions and racing, there is a well organized competitive circuit in all markets, with
governing bodieshat develop regulations for these events. Mountdiking, or more specifically, cross
country, became an Olympgport in1996 Finally,an evaluation ofhe National Parks Servi¢dPSpand
National Forest ServidgdlFS)n the US, and thélational Parks and Wildlife Service in Australia suggest
that these organizations are facing challenges with integrating mouhiking into their existing

recreational offering, although progress is being made in this regard. The NFS could be considered the
Y2a40 WY2idgFINRASYW RERIQ 2F (GKS GKNBS 2NRAFYyATIIGA2yasx
available.

Sommaire

Le vélo de montagne est amctivité populaire dandien des pays et, chaque anné&enquiert de plus
Sy L) dz& RQl R SeladiBtéditS LR Q - a¢pfaySiditNedRriedagur la randonnée pédestre
et le ski, les participants peuvent choisir lgaau de difficultéauquels ils souhaitent faire facke vélo

de montagnecrosscountry peut effectivement étre considéré comme une activigéla mode, tandis que
ROIdziNBa RAAOALIE AySa az2yi O2yaARSNESA (dyerS RSA
leurs propres adeptes. On y retrouve donc des participants en tous genres, des jeunes enfants aux
personnes agées. Malgré les apparences, commameenite pas bien cherek adeptes les plus

prospéres dépensent des milliers de dollars pour Un 26> Rdz Y I 4 SNRA Sfce§uiauh QF OO
AYLI OG &adzNJ £+ LISNOSLIIA2Yy Rdz O2Hii RS LINI GAljdzS R

© Corporate Research Assates Inc., 2010 %
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Parks Canada Mountain Biking Market Profiles 3

Le crossountry est la pratiquele vélo de montagne le plus pratiqué, notamment en raison du nombre

RS LIA&GSa 27F7FS NlcBes. BiSriqueRed/éld d nudlaghé aflife des atlgiéteR énltous

genres, les participants les plus actifs sont en général des jeunes hommes dont le niveau de scolarité et

fS NBOSydz a2yid StS@sas SiG ljdzA @28l ISyiémeKl 0AGdzSt € S
intéréts. Les grands adeptes cherchent également souvent de nouveaux sentiers et font partie
RQlFraaz20ArdA2ya 2dz RS Of dzoao

Le vélo de montagne est populaire dans bien des pays, mais surtout auxJEisitau Canada, en

Australie et en Nouvellgéla/ RS> 2G t Q2y NBGONRdzS RS& GFdzE RS LI NI
& QI 3 % activiké@rdeypansion constante auquel se rajoutent sans cesse de nouveaux types de

pratique. Ainsi, la popularité de la descente en vélo de montagne a poussé le#taxsl de centres de

a1A FELAY £ 2FFNAN RSa OGAGAGSaA RS @St2 RS Y2yl
freerideet des sauts en terre battua entrainé la création de parcs congus expressément pour ces

pratiques

Comme pour tout activité en croissance, les participants et les exploitants du vélo de montagne

R2AOSY(d FFEANB FFOS t 1jdzSfljdzSa RAFTFAOMzZ 6Sad [ Sa LI
gérés peuvent avoir des problémes avec les propriétaires des te@ains LJ- ND& |jdzA yQ2y d LI
pour le vélo de montagne. Les exploitants, de leur c6té, doivent faire attention aux questions de
aSOdzNAGSET RS 02yOSLIiaAzy RS aSyiiaSNm Si RQlF O00s
égalementposer proBlYS > ljdz2A |jdzQAf aSyoftS Ll2aairofS RS f
création des sentiers, a la formation et a la signalisation.

a | dz
Sa S

Chaque marché est doté de nombreuses organisations consacrées au développement et a la promotion

du vélo de matagne. Le cyclotourisme et le tourisme en vélo de montagne sont eux aussi en pleine
expansion. Plusieurs exploitants de vélo de montagne canadiens affirment que de nombreux

LI NILAOALI yia GASyySyid RS f QSEG S NI Ddzs,RStairfs S dzNJ LINE @
exploitants américains (surtout ceux qui se trouvent pres de la frontiére) signalent de nombreux

visiteurs canadiens.

Pour ce qui est des compétitions et des cours, il existe des organismes de réglementation et un circuit
compétitif bien organisé dans tous les marchés. Notons aussi que le vélo de montagne ou, plus

précisément, le crossountry, est devenu un sport olympigue en 1996. Une évaluation du National

Parks Service (NPS) et du National Forest Service (NFS), atnitagsdu National Parks and Wildlife

Service, en Australie, a indiqué que ces organisations ont de la difficulté & intégrer le vélo de montagne

LI N A f SdzNJ 2 FosildBxistardsl Malgré ©uk, @lissiparRefinent a faire des progrés a cet

égard. Degrois organisations, le NFS est possiblement la plus ouverte au vélo de montagne, car elle
2FFNB dzyS @FadsS 3ALYYS RS aSydASNR Sié RQlIdziNBa LRa

© Corporate Research Assates Inc., 2010



Parks Canada Mountain Biking Market Profiles 4

Overview
Origin

The sport of mountain biking, asistknown today, began in the early 1970s in Maounty, California.

In the early 1970s, the pioneers of modern mountain biking began modifying regular bicycles in Marin

County so they could race one another down local hills. Among these pioneers were Joe Breeze, Gary

Fisher, Charlie Cunningham, Kesthntrager, and Tom Ritchey. The bikes they modified came to be

1y26y a aOfdzy1 SNEE @ ¢ KA th 30kndididuaisiby 19ZBNERtdat ime, he NA R S N&
cyclists of Marin County made their own bicycles, and downhill racing was a veryantpmmponent

of the riding style. The drive to win these competitions pushed many of the early pioneers to devote

much of their energy into developing improvements on their bikes that could give them a competitive

edge.

In 1974, rider Gary Fisher crafta bike with a derailleur, allowing riders to pedal cross country more
easily, rather than just ride downhill. Accordingly, the first cross country mountdimglséce took place

just a few years later in 1977. In the mid 1970s, some of the foundingsrimyan selling their custom

made bikes, although the demand was quite small, with a mere 300 custade mountain bikes sold

in 1980. Later that year, biker Mike Sinyard founded a company called Specialized Bicycle Components
and soon began taking ordefs2 NJ (1 K S & 2 MNpfodickd motirtaibikie: thelSturdpjumper.

Regular bicycle manufacturers were reluctant to begin devoting their assembly lines to produce
mountain bikes, but as the sport gained in popularity, they soon entered the market. $atesiotain

bikes in the US climbed to 5,000 units in 1982, before leaping to 50,000 in 1983. Mountain biking had
become a mainstream sport.

LY mMdpdpns GKS Aylrdz@dz2NI £ 22NIR az2dzyilAy . AlAy3 [ KIFY
continued to gow, as evident when cross country mountain biking became an official Olympic sport at
the 1996 Olympics in Atlanta.

Mountain Biking Disciplines

Mountain biking has grown substantially in popularity since its early days. As it has grown, the sport has
beagun to fragment into unique segments or disciplines. Currently, there are four main mountain biking
disciplines: cross country, downhill, freeriding, and gimping. Also, more riders now frequent bike

skills parks. Each discipline fasnique set of aavities that attracts distinct personalities. In addition,

the riding terrain and bicycles themselves differ between thaiseiplines

Cross CountryXC)

Cross country is the most wédhown and least extreme discipline of mountain biking. In this form,

riders bike along long stretches of unpaved paths. Although it receives less publicity than more extreme
forms of mountain bikingsross countnhas the highest rates of participation, both recreationally and
competitively.

© Corporate Research Assates Inc., 2010 %



Parks Canada Mountain Biking Market Profiles 5

Cross countryacingrequiresa great deal of endurance on the part of the rider, as the average race may
be anywhere from 2@ 30 km. There are even cross country marathon races, which can be as long as
120 km. The terrain for riding is often quite rougimd participants frequentlynavigatethrough narrow
paths.

For protection, riders wear helmets, but do not usually wear any other body protection. As a result,
these riders are prone to injurgthough these injuries are usually less severe in nature compared with
injuries from otler mountain biking disciplines.

Types ofCross CountrjRaces
The Uhion Qyclistsinternationale(UCI)ists severatross countryace types on its website:
d¥ Cross Country Brathon (XCM): Between 60 and 12 in length
d¥ Cross Guntry Point to Bint (X®): 25 to 60km in length, the start andrfish are in separate
locations
d¥ Cross Country Short Circuit (XCQm&or less
d¥% Cross Country Time Trial (XCT): timed event, 5 to28 length
&% Cross Country Team Relay (XCR): team events

Downhill (DH)

Downhill mountain biking is similar to alpine skiing, but on a bike. Riders start at the peak of a hill or
mountain and descend at high speeds. It is widely regarded as the most dangerous form of mountain
biking, and is also the most higinofile category of competitin biking.

Downhill mountain bikers reach high speeds, so thektkers are naturally attracted tbis discipline

The terrain is rough, with many jumps and steep drops. Most ddhedurses take anywhere from two

to five minutes to complete. To imprevoff-season revenues, many ski hills allow downhill bikers to use
their facilities during the summe®©ften, these riders are allowed use of the ski lifts to get to the top of
the runs.

Very high speeds are reached while riding downhill, and as a @alists often wear a helmet, gloves,
and armoured jackets.

Freeriding

Freeriding is a relatively new form of mountain biking that incorporates elements of traditional trail

riding, big jumps, and technicadanoeuvres Riders are forced to negotiate sfeeescents, while facing

obstacles such as jumps, steps, and dofig. Freeriding is generally credited as originating in

+ yO2dz@SNRNEA b2NIK { K2NB NBIA2Y 3-1980dzivhen thedGamisLIdzf | NR i
started gaining notice

The terran in freeriding is quite unique. Bikers are often not satisfied with natural trails, so they build
marnrmade obstacles, including bridges, teetetters, and dropoffs. In fact, some renegade riders have
been known to construct their own trails on a lamlg’ SN & LINP LISNIi @ ¢ A (G K2dzi TFANE

© Corporate Research Assates Inc., 2010 %



Parks Canada Mountain Biking Market Profiles 6

Freeride parks are a good fit for urban and suburban settings, since freeriding depends less on natural
trailscompared with2 § KSNJ Y2dzy il Ay 60A1Ay3 RAAOALE AySad CNBSNI
l O0O2NRAY3 G2 {O02G0 [AYYySyodzZNHSNE La.! ¢N}Af 5SaArd
and every descent leads into the next rise, creating a rhythm, that mouatdir| BwIBaod freeride

trails start with flow and add technical challesgguchd N2 O1 3IF NRSya | yR RANI 2dz

Protection is very important in freeriding, with bikers usually wearingffigk helmets, goggles, and full
body armour.

Dirt Jumping

Dirt jumping is the practice of riding bikes over shaped mounds of dirt qris@h attempt tobecome
airborne for a long period of time. It is similar to BMX biking, but with larger jumps. Competitions are
becoming more popular, especially in the UK, butjdimping is relatively less weéthown than the

other mountain biking diciplinesPractitionersare more likely to dirfump for leisure than for
competition.

Dirt jumping riders are primarily focused on performing airborne stunts and traskdinjury is very
common. Many enthusiasts also build their own jumps. There amgyrdéferent types of jumps that
bikers use: double jumps (two separated earthwaglme for a takeoff and one for a landing), tabletop
jumps (single earthwork with a takaf at one end and a landing at the other), and ski jumps (a-tdke
with the slge of a hill serving afe landing)

Riders wear helmets, full face protectors, shin pads, elbow pads, and gloves.
Bike Skils Parks

A bike skills park is an area that provides riders in a community the opportunity to hone their bike riding
skills in ananaged, progressive, and safe environment before tackling the real trails. These parks can
include dirt jumps, wooden bridges, wall rides, pump tracks, and teetegrs. Also, these parks are
frequently targeted at new and younger riders. These venuesaglace where new riders can build
mountain biking skills.

One of the core concepts behind a skills park is progression. That is, they often have beginner areas that
feature less difficult obstacles and terrain. As riders increase their skill ldveyscan move on to more
difficult areas of the park. Skdibarks are growing in popularity, particularly in BC, where over 30 of

these parks can be found.

Skills parks are often built through a-operation between public and private interests. As wiblky can
either be managed by a local mountainibigassociation in partnership withcity, or by a Parks and
Recreation department. Indeed, many municipalities are eager to implement these parks as a means of
risk management. These parks give youngradeprofessionally designed venuad & a result, they

are less likely to use jumps and courses that they have designed themselvescarhtmémuch more
dangerous.

© Corporate Research Assates Inc., 2010 %



Parks Canada Mountain Biking Market Profiles 7

Types ofMountain Bicycles

Bikes used focross countryare typically lighter in welg (15 to 30 pounds), as the focus is on
minimizingpedallingeffort. To achieve this low weight, frames are made from aluminum cafitxen,

or other light bimetal mixtures. Additionally, these types of bikes have a much lower front suspension
and betwea 60 to 120 mm of travel (the amount of movement that the shock can absorb).

Downhill bikesare built for durability, and are the most expensive type of mountaiimgito purchase.
The bikes routinely weigh between 40 to 50 pounds and are not intendbd fmeddled uphill. As a

result, these bikes are only suitable for riding dedicated downhill trails. They also have better braking
systems than other types of mountain bikes, wider tires, and one sole chairBeicguse of the

popularity of downhill bikig, this discipline tends to attract the sponsorship of manufacturigrgn
attempt to gain adoption for their new models.

Freeride bikesare very durable, as they are built to withstand large drops and hits. They usually weigh
between 40 and 50 poundsd have full suspension, maximum amounts of travel, and a limited
selection of gears. They are also not designed for long periods of uphill cycling.

Dirt jumping bikestypically have a smaller frame than other mountain bikes. They usually have one
speed,only a rear brake, short suspension travel, and smaller wheelguBiging bikes are built with
strong tubing and components that allaivem to better withstand the impact of large drops. Since
jumpers routinely achieve heights of more than 10 to 15 fadhe air, safety is very important.

Mountain bikes are just one of the many types of bicycles avajlatiers includeroad bikes hybrids,

comfort bikes cruisers andrecumbents Typically, mountain bikes have slightly smaller wheel rims

when compaed with roadracing orcyclocrossbicycles, although some cross country riders have

recently begun to use ISO 622 mm tires, which have rims that are equal in diameter to most road bikes.
Also, mountain bike tires are usually wider than those of othersili&ven the rough terrain that

mountain bikes are typically used to travel on, suspension is another key element of this type of bicycle.

Emerging Trends

There are many trends in mountain biking, ranging ftbmevolution ofmountain bikingstylesto
changes in equipment.

© Corporate Research Assates Inc., 2010 %
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Equipment

WheelSze

Recent years have seen the introduction of mountain bikes witin@®wheels. These larger wheels

allow for increased comfort on rough trails, however, this increased comfort is offset by a heavier bike
that is more difficult to accelerate compared with the smalleri2éh bike wheels

Actions

Slopestyle

Mountain biking aficionados are evolving the sport to encompass greater levels of risk and difficulty.
Through experimentation, new forms of mountain biiare being developed. One of these, slopestyle,

is an increasingly popular style of freestyle mountain biking. Participants execute tricks and jumps as
they navigate the slopestyle course, and are judged on originality, level of difficulty, and stytst@Ak
competitions are held at established mountain bike parks and facilities.

Ice Biking

An interesting take on mountain biking, some mountain bikers are placing studded tires on their
mountain bikesand bikngon ice and snowOne reason givefor undetaking this risky spois Wi 2 Y I 1 S
GKS aSlazy f2y3aSNRo

Associdions

Mountain biking falls under the broader category of cycling, and some cycling assodiatiods
mountain biking as one of a number different types of cycling activities (suchrasd, track, and
cross).The International Mountain Biking Association (IMBA) is the most widespread mountain biking
and trailassociation, and has branches in many different countries. The Union Cyclists Intereational
(UCl)is the official authority orycling, particularlwith respect toprofessional events and
competitions.Below is a list of the main associations across the wordlijdingCanada, the United
States Europe, andAustralia/New Zealand.

International

International Mountain Biking Asociation (IMBA) omo

www.imba.com

IMBA was created in 1988 when five mountain bike clubs joined together to work against trail closures
OKNRdzZAK2dzi / FEAF2NYALFI® ¢2RIFI&8X La.! Qa YAaarzy Aa i
for mountain bikes worldwide. The organization educates the public about mountain biking, advocates

on behalf of the mountain biking industry, and supports land managers with trail management issues.

IMBA has affiliate associations in many countries, including Caaad@ 40 US states. In total, the

2NBF yAT I GA 2mefkershiptomsistiRas dvét B000 individuals and 450 clubs

Union Cyclists Internationa (UCI)

© Corporate Research Assates Inc., 2010 %
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www.uci.ch —

UCl is a nowprofit association of the National Cycling Federations. Locat&aviteetand, UCI covers
road, track, mountain bike, cyclirggoss, BMX, indoor cycling and peyeling UCI regulates cycling at
the international level, promotethe sport organizes world championships, promotes ethics, and
collaborates with the OlympiGommittee for the Olympic cycling events.

Canada

IMBA Canada @ M
www.imba.com/canada =

)0 ©

IMBA Canada is the Canadian subsidiary of the IMBA. The primary goals of this organization are to
develop the following for Canadian mountain biking: convenient access to appéalils, trailbuilding
expertise, a positive image, and political influence.

Canadian C.ycling Association _\\«:3 5/8)&

www.canadiarcycling.com Rt A

CCA organizes and promotes cycling in Canada. Similar to UCI, this association is involved with various
types of cychig including BMX, cyclross, mountain bikingpad, and track.

Mountain Bike Tourism Association
www.mbta.ca VeooP

M

MBTA brings together communities, resorts and industry operators in British Columbia in an effort to
unify resources and improve the mountabiking experience in the province. Téssociation focuses on
pooling resources to make mountain biking in the area sustairaid@ccessibleTheassociation has
completed a variety of researghrojectssuchas the Sea to Sky Economic Impact Studyreefsed
elsewhere in this reportand hagpartnerships with Tourism BC and Bike Parks of BC, as well as other
economic development committees.

North Shore Mountain Biking Association /@
www.nsmba.bc.ca ="

The NSMBA is a ndor-profit organization dedicatedotthe accessibility of trails and support of

mountain biking on the North Shore in BC. The organization maintains trails in the area, advocates on
behalf of mountain bikers, and promotes respect for the environment througbparative trail
maintenance ad education.

© Corporate Research Assates Inc., 2010 %
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Below are other examples of associations in Canada:

Other Associations in Canada

Name Province Website
Alberta Bicycle Association AB www.albertabicycle.ab.ca
Canadian Cycling Association AB www.canadiarcycling.com
British Columbia Cling Coalition BC www.bccc.bc.ca
Cycling BC BC www.cyclingbc.net
Manitoba Cycling Association MB www.cycling.mb.ca
Velo NB NB www.velo.nb.ca
Bicycle Newfoundland Labrador NL www.bnl.nf.ca
Atlantic Canada Cycling NL, NB, NS, and P | www.atlanticcanadagcling.com
Bicycle Nova Scotia NS www.bicycle.ns.ca
Nova Scotia Bikeways Coalition NS www.bikeways.ca
Velo Halifax NS www.velohalifax.ca
Haliburton Highlands Trails and Tours Netwo ON www.trailsandtours.com
Ontario Cycling Association ON www.ontariocycling.org
Association for Mountain Bike Trails
Development in Quebec QC www.adsvma.org
Club Cycliste Beaconsfield QC www.clubcycliste.com
Fédération québécoise des sports cyclistes QC www.fgsc.net
Saskatchewan Cycling Association SK www.saskcyclinga

United States

USA Cycling (‘j"’-"s?

www.usacycling.org

Similar to other overall governing bodies such as the UCI or Canadian Cycling Association, USA Cycling is
the national body for competitive cycling the United States, and is a division of U®kre ae 34

individual associationgithin USA Cyclingcross the country, as well as a network of certified coaches.

In addition toindividual associationthat are often state specifi¢JSA Cycling includése United States

Cycling Federation, National €Rbad Bicycle Association, National Collegiate Cycling Association,

United States Professional Racing Organization, and the Bicycle Motocross Association.

© Corporate Research Assates Inc., 2010 %
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Southern OffRoad Bicycle Association (SORB-

www.sorba.org

SORBA is a partner with the IMBA, aedresents mountain bikers in the southeast United Staids
organization is noprofit and promotes land accesandtrail preservation and developmentogether
SORBA and IMBA have ovg00 members.

Colorado Mountain Bike Association (COMBA)
www.comba.org

COMBA is a nefor-profit organization dedicated to protecting and improving mountain biking on the
Front Range in Coloradmm Buffalo Creek to Coal Creek Canyon. The organization acts as an advocate
for mountain bikers, builds and maintainsils, teaches proper trail use, and works with governments

on land management decisions.

New England Mountain Bike Association (NEMBA)

www.nemba.org

NEMBA is a recreational trails advocacy organization. It is dedicated to taking care of ridingdocation
preserving open space, and educating the mountain biking community about the importance of
responsible ridingThe organization has 18 chapters throughout New England.

Michigan Mountain Biking Association (MMBA) m -
www.mmba.org MICHIGAN NOUNTAIN BIKING ASSOCIATION

MMBA exists to promote sponsible biking, as well as to work towards common land access and
natural resource protection by working with policy makers, the cycling industry, race promoters,
mountain bikers, and other trail userfhe organization is a charitable ngmofit organiation that has

in excess of 2,500 members and nine chapters throughout the state of Michigan. MMBA develops and
maintains mountain biking trails, promotes proper trail use to ricderdan active lifestyle to youth, and
acts as an advocate for mountain &ik.

Europe
IMBAUK 0000 ®

INTERMATIONAL MOUNTAW
BINING ASSOCUTON LK

www.imba.org.uk

A division of IMBA, this association operates in the UK and Ireland, focusing on supporting trail work,
working with trail groups, and ensuring responsible ridiBAUK works together with another cycling
associabn in the UK, the CTC, to integrate processes such as promoting the rightsazdfyclists,

and integrating volunteer networks.
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www.ecf.com J ECIS

European Cyclists' Faderation |

C2dzyRSR Ay mMopyoX GKS 9dzNRBLISI Yy / 2dddi3¥ doanRiesCBEERS NI (A 2
promotes cycling through Europe and abroddbbies for the interests of cyclists, and collects and
disseminates information.

Australia/New Zealand

Mountain Bike Australia Inc. (MTBA) (%
tha

www.mtba.asn.au

MBTA exists to develop drpromote mountain biking in Australia for the benefit and enjoyment of all
Alda YSYOSNE® ¢KAA 2NHFYATFGAZ2Y A& ! dzAGNY £ AFQa f N
O2dzy iNBQa Yyl A2yl 3FA2BSNYyAy3I o02Re F2Nl Y2dzy il Ay A

Bike NZ
www.bikenz.orgnz bikon /)

BikeNZ brings together a variety of New Zealand cycling organizations including BikiXBi&cle
Industry Association of NZ, Cycling NZ, Mountain Bike NZ, and NZ Schools Cycling Association.
Membership is open to all New Zealand cyclists, and Biked$ 400 licensed athletes.

Bicycle Federation of Australia A
www.bfa.asn.au BFA

Similar to other national cycling organizations, BFA represents residents who use bicycles for any means,
such as recreation, transportation, health and fitness, and tourEstablished in 1979, the BFA has a
GFENRASGe 2F YSYOSNR adzOK Fa . A0ed0tSbe¢x . A0e0ftsS ¢l &
of SA.

Country Profiles

Mountain biking is a popular activity around the world, with countasdar reachig asBangladesh and
Ecuador promoting mountain bikintndeed, he IMBA website offers links to affiliated clubs in 40
countriesin addition to those inthe US and Canada. That being said, some countries have higher
mountain biking participation ratethan others. This section provides detailed information about four
main mountain biking markets: Canada, the United States, Europe, and Australia/New Zealand.

Overview

In general, data on mountain biking activities is fairly limited. One challisivgeiation in thedefinitions
of mountain biking a well aghe research questionstilized to gaugenountain biking participation. For
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example, some research studies ask about use of a mountain bike, regardless of where the mountain
bikeis used (road, trails,te.), while other research is more specific about where and when bikers
participate in mountain biking activitieQverall, at least three percent of the Canadian, American and
New Zealand populatioparticipate in mountain bikingand this level of partipationis similar for parts

of Europe.
Country Cycling(for leisure) Mountain Biking
Number i Of. Number i Of.

population population
Canada 3 millionto 7.5 million 10% to25% 1 million 3%
United States 45 millionto 56 million 15% to 19% | 6 million to 45 million | 2% to 15%
United Kingdom 2 million 3% n/a n/a
Australia 1.9 million 11.6% n/a n/a
New Zealand 750,000 19.6% 200,000 6%

*Estimates based on various data sources from each country.

m Canada

Canada has some of thest mountain biking trés in the world, and therés a wide range of trails to
choose from across the countiyhile there are mountain biking trails in all provinces, British Columbia,
Alberta Quebecand Ontarichave the most trails and operators. IndgeRossland, BC claims to be the
mountain biking capital of Canada.

Market Size

Data on mountain biking in Canadaidgremelylimited, as Statistics Canada does not survey specifically
about mountain biking activities, and no other organization consluédespread research across the
country on this topic. There are a number of smaller studies that focus on spegifimsor provinces

and many focus specifically @&nitish Columbia. Furthermore, there is some research regarding cycling
in general, ocycling while travellingThis research does tend to focus on recreational cycling as
opposed to cycling as a means of transportation, meaning this informataybe used toprovidean

idea of the mountain biking market within Canatlaorder to assesthe mountain biking market,
available data on cycling in general, cycling while travelling, and bicycle sales will be analyzed.
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Cycling

There is somewhat contradictory information regarding the number of cyclists in Canada, and therefore
it is difficut to provide a definite estimate. In additioim many instanceghe most recent datavailable

is from 2005For exampledepending on the data sourcanywhere from half a million Canadians

actively cycled in 2009y six million cy@din the last three months in 2005. The Travel and Motivations
Survey referencedmountain biking, while other Statistics Canadacumentsonly refer todcycling.

Below is a more detailed analysis of the various sources on cycling and mountain biking in Canada.

Overviewof Canadian Cycling Statistics

Stat Date Source

2.5 million (adults aged 18+) cycled while on
trips (10%), 750,000 mountain biking (3.0%)

20percentof adult Canadians bicycled in three

months prior to surveywhichdecreased slightly 2003/
in lastfour years 48 percentof youth report 2004
bicycling (120 19 years of age)

2005 Travel and Motivations Survey

Community Health Survey

On any given dayne percentof Canadians are . . .
y giv yne p ans Statistics CanadaVho Participatesin

cycling (2005), compared with Qpércentin 2005 Active leisure?

1992

459,000actively participated ircyclingin the last 2005 Statistics Canad&eneral Social Survey,
year(aged 15+)decreased compared with 199¢ Sport Participation in Canada

23 percentof Canadians 12 and over 1996/ Health Canada National Population Heal
participated in cycling 1997 Survey

TheStatistics Canada General Social Surfreyn 2005 indicates that oany given day, one percent of
Canadiansiged 15 and ovewere cycling as a leisure activity (as opposedsing a bicycle to commute
to and from work) andthe average time spent cycling was approximately 100 minkeghermore, 24

percent of Canadiarsged 15 and ovdnave cycled for leisure at least once in three months, and on

average, those who dididycle for leisure did so at leas¢ventimes in a three month period.

The 20055ports Participation Survefrom Statistics Canada estimates that 459,000 Canadiged 15
and overactivelyparticipated in cycling activities (bicycling for recreatiortransportation) in 2005,
which is approximately two percent of the populatidrhis is more common among men (283,000)
compared with women (177,000)

TheNational Population Health Surveyxonducted by Health Canaffam 1996/1997 suggests that 23
percent of Canadians aged 12 and over (27% of men and 20% of women) participated in bicycling.
Regionally, those in British Columbia are most likely (28%), while those in PEI are least likely (15%) to
participate in leisure time cycling. Those aged 12 to 24vayee likely to undertake bicycling as a leisure
time physical activity, with 4percentof men of this age, and 32&rcentof women reporting that this is

the case. Finally, ahis time, baby boomers (aged 405d), were less likely to report bicycli(@3% for

men, and 17% for women of this age).
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Asurvey of City of Kelownaesidents ranked cycling and biking as tHenfost popular physical activity,
with five percentreporting they do this on a regular basis.

Travelling and Cycling

TheTravel Ativities and Motivation SurveyTAMS)s a comprehensive survey conducted by Statistics
Canadaanddetailsthe recreational activities and travel habits of Canadians and Americtiesurvey
classifescycling or biking as recreational biking, mountaikirig, and biking on an overnight tour trip
although this is done by sedklection, that is, respondents select which category apptiehem. The
2006 studysuggests that nearly 2.5 milliadult Canadiangaged 18+jent cycling while on a trip, that
is, an out of town, overnight trip of at least one night in 2004 or 2E%mining mountain biking
specifically TAMS data indicaté&3,000adult Canadiangarticipated in nountainbiking while on a

trip. Across Canada, those in Quebec, Alberta aittsBColumbiaare more likely to cycle while on a
trip, which includes both mountain bilgand cycing.

Total Regional Population That Went Cyclingona T

Atlantic Provinces 6%

Quebec # 12%
Ontario ! IQ%
Manitoba F IQ%

Saskatchewan 6%
Alberta 12%

British Columbia i I 12%

0% 10% 20%

Source: 2006 ravel Activities and Motivation Survey by Statistics Canada

Onequarter of those who mountain bike during an overnight trip indicate that mountain biking was the
main reason for the trip. According to TAM&ee percent of the total Canadian population (aged 18+)
mountain biked while on a trip in the past two years, dodr percentof pleasure travellers (those who
have taken one or more trip for pleasure at least once in the past two years) have done so.
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Mountain Biking on Trips

60% -

753,48%eople went
cycling while on an oubf-

town, over-night trip of
one or more nights during
40% - the past two years

25%

20%

0% -
Mountain biking was Pleasure travelers Canadian adults
the main reason for trip who mountain biked who participated in
on at least one trip mountain biking on a trip
during the last two years during the past two years

Source2006 Travel Activities and Motivation Survey by Statistics Canada

Road CyclingCommuting

It is difficult to hypothesize if fluctuations in mountain bike sales are the ressliti§ inrecreational
activity, orchanges irommuting.Notably, he number of Canadians who commute to work using a
bicycle has been fdjr consistent over the past 10 years. According to Statistics Canageertehtof
Canadians travel to work by cycling, compared withpe&entin 2001, and 1.percentin 1996.Those
aged 15 to 24 are much more likely to use this mode of transporidatiayet to and from work (2.3%),
compared with older CanadianBhere is limited data regarding the types of bikesd bycommuters.

Commute By Cycling

1.1% = 1996
Canada 1.2%
1.3% H 2001

W 2006

2534

34-44

45-54

55-64

65 years or over

0.0% 1.0% 2.0% 3.0% 4.0% 5.0%

SourceStatistics Canada
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Bicycle Sales

Overall,Canadiarbicycleand bicycle accessosales decreased in 2008ccording to the Canadian
Spating Goods Association, which surveys 10,000 households via the Intdr@aetnual bicycle
marketof both bicycles and accessoriesCanadas estimated aapproximately6,846,000unitsin
2008.0f these, 1.7 million were adult bicycles, and 735,008vjievenile bicycles.

Total Bicycles/Bicycle Accessories Market In Cana
JanuaryDecember Estimated Retail Unit Sales (000)

10,000 -
8,632
8,030
8,000 -
6,000 -
4,000 -
2,000 - 1,773
o ] A
2006 2007 2008 2008 2008
Adult Juvenile

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008

In terms of the different types addult bicyclessold, mountain bikes are by far the most popular, with
738,000 units sold in 2008, compared with 357,00éd bikes and 157,000 hybrids.
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Canadian Adult Bicycle Sale

2008 Estimated Retail Unit Sales (000)
1,000 -

800 -
600 -
400

200 -
129

34

0 4
Mountain Road Hybrid BMX Racing

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008

In thejuvenile bike market379,000road bikes were sold in 2008, compared with 172,000 mountain
bikes and 171,000 BMXcycles

Canadian Juvenile Bicycle Sale
2008 Estimated Retail Unit Sales (000)

1,000 -
800 -
600 -
400 -

200 - 171

12

Road Hybrid BMX Racing

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008
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In terms of demographics of bike purchasengn are more likely than women overall have
purchasa bicyclesin Canada in 2008. Furthermore, men are twisdilkely to have purchased
mountain bikescompared with women.

Adult Bicycle Purchases
By Gender

100%

Women

80%

60%

41%

40%

20%

0%

Total Mountain bikes Total Mountain bikes

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008

The average agef Canadiansvho were the end user o purchasedadult bike is 28, which is similar for

both men and women. Differences emerge when examining bicycle types. Specifieatlyerage age

of men who purchase a mountain bike is 29, compared with other bicycle types such as BMX (15 years),
Racing (34 years), Road (34 years), or Hybrid (44 years).

Bicycle Type PurchasegMen Bicycle Type PurchasegWomen

Mean Age Mean Age
50.0 50.0

Total BMX  Mountain bike Racing bike Road Hybrid Total BMX  Mountain bike Racing bike Road Hybrid

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008 SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008
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MassMerchants vsindependent Rtailers

Nearly three in ten adult mouain bikes sold in Canada in 2008 were sold at Canddrfollowed by
WakMart. Notably, WalMart is the more popular retailer for BMX bicycles, followed closely by
Canadian Tire.

Largest Retailers of Adult Bicycles in Canadian Mark
% of Total Units in 2008

60% -

i Canadian Tire

| Walmart

40% -

27%

20% -

0% -
Mountain Road Hybrid BMX

SourceCanadian Sports Vision Study Bicycle Equipment Product Report 2008
The Canadian Sporting Goods Associatstimates that 12 percent d@ll bicycles sold in Canada in 2008
were soldat bicycle/cycling shops, which is approximately 300,000 units.
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Canadian Bicycle Sales by Uni

By Income

100% 142006 m 2007 m 2008
80% -
60% -

40% -
33%32%31%

28%28%,60,

20% -
12%
9% 9%

2% 2%

0% -

Discount Canadian  Sporting goods Bicycle/Cycling Department
stores Tire stores shops stores

SourceCanadian Sports Vision Study Bicjaieipment ProducReport 2009

More serious or avid mountain bikers are more likely to purchase their own equipment, and to spend

more on their mountain bike. In additiothese more expensive bicycles anere likely to beavailable
at independent dealers/bicycle shoffsan large retailersTwo sources of mountain bike sales data

report increases in units sold eidependent dealers/bicycle shopBhe Bicycle Trade Assdma of
Canada, which reports on data for Inagggulent Bicycle Dealers (IDBs), indicdtes approximately
236,000 units were sold at IDBad the CSGA reports approximately 301,000 units sold at bicycle/cycle

shopsin 2008, an increase compared with theevious two years.
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Independent Bicycle Dealer Market in Unit

400,000
Bicycle Trade Association Canadian Sporting Goods Associatic
(Independent Bicycle Dealers) (Bicycle/Cycle Shops)
300,960
300,000 -
221,862 221,897 230,396 225,720 225,720

200,000

100,000

2006 2007 2008 2006 2007 2008

SourceBicycle Trade Association and Banadian Sporting Goods Association

Profile of Mountain Biking Participants

As is evident from bicycle purchadata, men are much more likethan womento purchase mountain
bikes.This is in line with other research which suggests that mountain bikers in Careapanarily
male.Mountain bikers tend to bgounger, educated, with higher income levdtssearch also suggests
a significant proportion of muntain bikers are younger pasecondary students

A research survegf 650 BC mountain bikec®nducted by tle City of KelownaandBC Parksuggess
that younger participants prefer downhill or free riding, while older participants prisfeiess rigorous
cross countndiscipline Over onehalf of mountain bikergycle at least once per week. They prefer to
cyck throughout the spring, summer and fall, on weekends or evenings.

Meanwhile, aBC intercept surveguggests that mountain bikg participantstend to bemen between
the ages of 19 and 30TheTAMS studyof cycle tourists reports that those who cycle {ehon trips are
more likely to be male, anide betweenl8and44years of ageMountain biking also attractgoung
couples, young singles, or families with teenage childrensé participantsare likely to have a higher
level of education, and higher hoeisold incomeghan the average Canadiaand are likely to be
residents of locations with a higher number of mountain biking trails or operatard) aBritish
Columbia, Alberta and Quebegyclists rate different locations in Canada as more appealangdthers
for cycling, with British Columbia most appealing, followed by Quebec and Alberta.

Mountain bikers are quite active, with many participating at least once per week, and some patrticipating
several times per week. They are also likely to travgroups, either as part @fclub or association, or
with friends, and various soces report party sizes of thre® more.Mountain bikers tend to be
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predisposed towards outdoor activities in general, and their outdoor interests include visiting national
or provincial parks.

Trends inParticipation

A 1999 study conducted with private operators and outfitters in British Columbia suggests that
mountain biking is becoming a more inclusive spwer time In addition to appealing to the younger
demographiaescribed above herewill bea need to accommodate varying levels of fitness, and to
provide education opportunities for participantas many new participants take up the sport and may
need to be educated on the regulations and best practices for nmanriking At the same time, there

is a growing awareness of the environmeamid the importance of minimizing amggative

environmental impacts. This may be a result of increased attention on this topic by land owners, parks,
and operators.

Theinciderce of ski mountairoperators providing summeaccess for mountain bikirig increasing. In
1991, 12percentof BC ski areas had summer lift operations, while in 2000, this increasegr&nt

In the summer of 2000, a study was conducted among =8 to the Whistler resort, which included
those who were there for non mountain liilg activities such as sightseeing, camping, or hiking.
Twentythree percent of these visitors were mountain bikefbie data is broken down by specific site
within the resort, and one site examined was the Mountain Bike Park, with nearly all vageessed at
this sitereporting their main activity as mountain bikingihe vast majority of Bike Park visitors (87%)
were younger than 39yith anaverage agef 26.

TourOperators

To support the growing popularity of mountain biking, Canada boasts many tour opettaibtsave a
specific focus on mountain biking holidays. Travel packages offered by mountagtbik operators

tend to be designed to appeal to the vas®mountain biking disciplines, and range from tours aimed at
the recreationakross countrynountain biker to freeride or downhill tours aimed at more experienced
or more thrill seeking biker3.he following are examples of tour operators that offer maintbikng

tours both in Canada and elsewhere.

Tour Operators

Name Location Website
Mountain Bike Tours Australia www.mountainbiketours.com.au
Tropical Experience Cairns Australia www.tropicalexperience.com.au
Rocky Mountain Cycle Tours BC www.rockymountaincycle.com
Whistler Bike Guide Adventure: BC whistlerbikeguide.com/adventures
Real Adventtes Global realadventures.com

New Zealand/

Pacific Cycle Tours Global

www.bike-nz.com/entry/mountainbike-tour-canada
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Tour Operators

Name Location Website
Escape Adventures NV www.escapeadventures.com
Mountain Bike Tours and Trails UK www.mountainbiketours.co.uk/index.htm
Wildcat Adventures UK www.wildcatbike-tours.co.uk
Dreamride Moab uT www.mountainbiketours.com/home.html
Cabin Fever Adventures Yukon www.cabinfeveradventures.com
Boréale Mountain Biking Yukon www.borealebiking.ca

Mountain Bikng Operatorsin Canada

There are dargenumber ofmountain bikingoperators in Canadafferingvarious types of mountain
biking including downhill, cross country, freeride, and dirt jumphMgny operators whaun ski resorts
during the winter season are taking advantage of summer actiatielsproviding trails for mountain
biking In addition, clibs and associations ao®nstructing and managing trails on private and public
land, bike parks are opening to appeal to the expanding dirt jumping and freeride maakedtthose
looking to take advantage of increased tourism are promoting their mouthti&ing offerings. Below is a
list of the main operators in Canada.

Private Operators

The majority of private operators of mountain biking facilities are ski resorts looking to supplement their
income during summer months. Indeed, most of these operatoesmore likely to have downhill trails
rather than cross country. Private operators are also more likebffer a broadrange of services, with

most having orsite rentals, repairs, and restaurants. Finally, private operators are more likely to offer
paid lessons and clinics, comparetth public operators.

PRIVATBMountain Biking Operators; Canada

Down Cross Free Dirt

Provi
Name rovince Notes -hill Country ride  Jumping

-02dzNBE S48 RS&aA3IYSR o0& 2k
including a dwnhill run with a 400 foot vertical
descent
. . -includes a skills centre

CemelEm Clrge e AB - operates a rental and repair facility for bikes and X X X
equipment, as well as a restaurant
- offers a vast array of different training programs
for individualsof varying ages and sKivel

- 40 trails
. . - lift access
[FETAE LI (RSOt BC - operates a rentaldcility for bikes and equipment X X X

- offers private lessons and public clinics
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PRIVATB®ountain Biking Operatorg Canada

Name

Kamloops Bike Ranch

Kicking Horse Mountain
Resort

Kimberley Alpine Resort
Mount Washington
Alpine Resort

Panoama Mountain

Village

Silver Star Mountain
Resort

Sun Peaks Resort

Whistler Mountain Bike
Park

Blue Mountain

{ AN {I MQa {
Summer Resort

Province

BC

BC

BC

BC

BC

BC

BC

BC

ON

ON

Notes

- a partnership betweetthe City of KamloopBarks,
Recreation ad Cultural Services Department and
the Kamloops Bike Riders Association

- 26 hectare area

-includes a jump park and BMX track

- 27 trails

- lift access

- bike pak is 7,700 feet above sea level

- operates a renthfacility for bikes and eqpment,
as well as a restaurant

- 100 km of trails

- 19 trails covering 37 km
- two high speed chair lifts
- includes a jump park and skills area

- 15 trails

- lift access

- operates a dirt jump park

- operates a rentaldcility for bikes and equipment
- offersboth groupandprivate lessons

- 16 trails

-FSEGdzNB &/ Fmodntaih ik liftf whidhE
takes bikers to a height of 1,608t

- allows a local bike repair shop to operate a
satellite location orsite during summer month

- operates a variety of restaurants and
aacommodations at the main resort

- 39 trails covering a total of 70 km

- lift access

- operates a dirfjumping park

- offerscamps, clinics, and tours esite

- operates a rental facility for bikes and égment,
as well as a restaurant

- 100 kmof downhill trails

- 8,400 squardoot indoor arena for jumps

- offers paid lessons and bike camps

- operates a retail sire selling bikes and equipmen
- operates a rental facility for bikes and equipment
as well as a storage location for riders whohiis
keep their bikes at the park

- 30 km of trails

- lift access

- offer lessons, camps, and clinics-site

- operates a fullservice bike repair shops, as well
a rental &cility for bikes and equipment

- 10 km of cross countrydils and 7 km of downhill
runs

- lift access

- includesa BMX pump track

- operates a rentaldcility for bikes and equipment

Down
-hill

X

Cross
Country

X

Free
ride

Dirt
Jumping

X
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PRIVATB®ountain Biking Operatorg Canada

Down Cross Free Dirt
-hill Country  ride Jumping

Name Province Notes

- 20 km of trails
Camp Fortune QC - lit access X X
- offersbike camps for chilegn

- 35 trailsthat cover 179 km
- host site of the UCI World Champghips for 18
QC consecutive years X X X
- operate rental fadities for bikes and equipment
-includes a pump track

Mont-SaintAnne
Mountain Resort

- 25 trails hat cover 100 km
- lift access
Ski Bromont QC - offerslessons at an osite bike school X X
- operates a rental facility for bikes and equipment
as wellas a repair shop and restaurant

Public Operators

Publicly operated mountain biking areas are more likleln piivate operators to includeross country
trails. One reason for this is that the majority of natural cross country trails are located on federal,
provincial, and municipal land. Another trend worth notisghiat manypublicly operated trail networks
or paks are maintained by a local mountain biking associaftha.majority of these operationisave
beenfunded ceoperatively by governments, corporations, and private donbrsome instances, public
mountain biking opportunities are within a specific arsach as the city of Nelson, and their offerings
are discussed belowin addition to other more structured public mountain biking parks.

PUBLIC Mountain BikingCanada

Down Cross Free Dirt

NameéLocation Province Notes hill Sory | i e

- urban bike park in West Vancouver that include
jumps up to 7 feet in height and 12 feet in length
- operated by District of West Vancouver
BC - was designed and constructedtivthe help of X X
many volunteers
- situated next to askateparkand community
centre

Gleneagles Adventure
Park

- over 35 trails in théNorth Shore area covering 4(
km

SRS RS BC - trails are maintained by the NortBhore X X X
Mountain Bike Association

- trail network in the Selkirk Mountains

- famous trai$ include Burlington National Santa

Fe Raivay and Clearwater Bike Route X X X
- many trails were originally built by local

community members, and are now maintained b

the Nelson Cycling Club.

City ofNelson BC
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PUBLIC Mountain BikingCanada

Down Cross Free Dirt
-hill Country  ride Jumping

Name/Location Province Notes

- 7 different runs with 44ymps that range from 5

to 15 feetin height

- operated on land within the jurisdiction of the

District of North Saanich, but construction was
North Saanich Dirt Jump BC organized by the Friends blorth Saanich Bike X
Park Park Society

- construction was funded by blotprivate and

public sipporters

- park maintained by volunteers, as well as the

Souh Island Mountain Bike Society

- network of trails thatare over 7,000 feet in
altitude
City ofRevelstoke BC - some trails, including Mt. Macpherson and X X
Begbie Creek, were built and aremtained by
the Revelstoke Cyclirgssociation

- 3 km of trails

- located on land under the jurisdiction of the City

2F { dzZNNB & Q & Paks Ralcrbkifiovt, Syl { X X
Culture

- re-developed and maintained by the Surrey Off

Road Cycling Enthusiasts Society

South Surrey Bike Park BC

- network of trails known for its fashuttle runs
- and trail stunts
Williams |-ake BC - trails located on mix of Crown and private land, X X X
but maintained by Williams Lake Cycling Club

- 20 km of trails
- 18,000 visitors in 2005
- located on 300 acres of land

Bruce Peninsula - construction of the park was financed by Count

. Council, the Government of Canada, Ontario
Mountain Bke ON Power Generation, and éhTown of South Bruce X X
Adventure Park Peninsula

- currenttrail crews are financed by a combinatiol
of government grants, corporate sponsorships,
and tunding from the County of Bruce

Notably, there are a fewwinter skiresorts who do not offer downhill mountain biking. In particular,
Mont Tremblan in Québec specifically notes on its website thtiwnhill mountain biking is not
available and trails are not to be used for this purpddge Canada Trails website suggests that this is
due to erosiorconcerns. Crosoantry ski trails are open to mountain hilg in the summer seasom
addition, Apex Mountain in BC offst mountain bikingn the past but halted thisofferingseveral years
ago.

Provinces

IMBA produces a report card that rates each of the states and provinces, as well as some countries, in
terms oftheir mountain biking offering IMBA rates six provinces, as well as the country overall, with
the last full report available from 200British Columbia fargthe best, with a rating of A, while second
place goes to Alberta with a rating of B3verall, Canada receives an Which is the same as the United
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States, and above most other countries under consideratiotin the exception of Scotlangthich
receivesan A rating.

Canadian Report Card

= British Columbia

s _»E Alberta
[~ .
B _.ﬁ Ontario
- _'M Saskatchewan
+ _.ﬁ Manitoba

C

K1 B2 .
- — Québec

Source: IMBA 2005 Report Card
Competitions

Canada has a wide range of mountain biking compettiimn all types and styles. Below are some of
these competitions, although this list should not be considered exhaustive.

Giant Bicycle Lake to Lake Classic
d¥% Location: Niagara, ON, Canada
&% Website:www.laketolake.ca
d¥% Type:Cross country
&% Description: A mourain bike race from Lake Erie to Lake Ontario. This event in the past has
attracted over 1,000 participants.

Union Cycliste Internationale Mountain Bike World Championship
&% Location: Various (in 2010 will be at MeSainte-Anne)
d¥ Website: http://www.uci.ch/emplates/UCI/UCI5/layout.asp?Menuld=MTI10Tc&Langld=1
&% Types: Cross country, downhill, 4X
&% Description: 800 athletes from over 50 different countries compete for the world
championships
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Kokanee Crankworx
&% Location: Whistler, BC, Canada
o Website:www.crankworxcom
&% Types: cross country, downhill, freeride, dinnping
d¥% Description: This is a nimly event taking place at the Whistler Mountain Bike Park. The many
competitions include all of the major mountain biking disciplines, with separate competitions for
men and women. This event attracts maofythe top bikers in the world.

BC Bike Race
d¥ Location: Vancouver and Whistler, BC, Canada
d¥% Website:www.bcbikerace.com
d¥o Types: Cross country
d¥% Desciption: The BC Bike Race is a sewayirace, where riders start in Vanser and end in
Whistler. There are separate categories for solo racers, as well as teams of two, three, four, and
five. The route is designed by famous endurance naiarbike racer Andreas Hestler.

24 Hours of Adrenaling Canmore Nordic Centre
d¥%® Location:Canmore, Alberta (2010)
¥ Webste: www.24hoursofadrenalin.com
d¥% Type: Cross country relay race
&% Description: The 24 hours of adrenalin race occurs in different cities in the US, Canada and
Australia, and involves teams who try to complete as many laps adf@asbund a mountain
biking trail.

Canadian Cycling Association National Championships
&% Location: Various locations within Canada
d¥% Website: www.canadiawycling.com/cca/racing/nat_champs.shtml
&% Type: Crossauntry, downhill
d¥% DescriptionThe CCA conductsange ofnational championships every year, for all types of
cycling.

EE= United States

Market Size- Cycling

The National Bicycle Dealers Association estimates tatiyn45 million Americarsged severand
olderrode a bicycle at least six timesa008, which is approximately 15 percent of the population.
Notably, this number has declined en1995, when 56.3 million Americans had riddencydle that
often, although is an increase compared with 2007 results (40.1 million).
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Market Size¢ Mountain Biking

Research on the number of mountain bikers in the UnitedeStaffers conflicting results, ranging from
sixYAfEA2Y G2 np YAftA2y ! YSNAOIyaod DAGSYy GKIFG GKSN
OALAY3IQ Al 62 d fétents@ves Fehdf SoindwvRat diffiérenti corikliisibrise empirical

results indeed indicate that differences in question wording can have a marked impact on survey results.
TheNational Survey on Recreation and the EnvironméNSREfs a telephone survegmong 50,000

households in the U%nd is ao used as the basis for resultsOntdoor Recreation for 21Century

America This survegstimates the number of mountain bikers at the high end of the spectrum,

suggestingn 2000/200145.6 million Americamaged 16 oover participated in mountain biking at least

oncein the past yearThe questionnaire wording first asked if respondents had done any type of

bicycling for fun or exercise in the past 12 months, and if yes, asked if any bicycling oocourred

backcountry roads, trails, or cross country, ridingountain bike or hybrid bike.

Incontrastthe{ L2 NI Ay 3 D22Ra al y diSGMAHudaBIKiEh is!lcéndut€d orilineA 2 Yy Q &
among 60,000 households, estimates tsaenmillion Americans agesixand over participated in

mountain biking at least once in 200Bhe Outdoor Recreation Participation Report (2009) from the

Outdoor Foundatiornbases its results on the same survey that SGMA uses to collect information, and
alsoreports thatthe numberof mountain bikers in the US is between six and seven millloe Super

Sudy on Sports Participation Bymerican Sports Datatates that 6,700,008mericansagedsix and

over participated in mountain biking at least once in 20Bfhally the National Sprting Goods
Associationestimates ttat 10.2 million Americans aged sewsars and over participated in mountain
bikingmore than oncen 2008.

US Mountain Biking Participation (Off Road

In Millions
12.0

10.2

10.0

8.0 -

6.0 -

4.0

2.0

0.0 -
1998 2000 2002 2004 2006 2008

SourceNational Sporting Goods Association
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A survey ofMBA memberan 2003 suggests tharee percent of the US population mountain bike,
and of hese, 8(percenthad taken a trip of one or more nights to go mountain biking. This study also
found that 89percentof riders had been cross country riding, [@&centwere freestyle, and 18ercent
downhill. In addition, three in ten surveyed had visiteé Moab Utah mountain biking regiolt.is also
noteworthy thatan IMBA publication outlining the benefits of mountain biking suggests there are 50
million Americans who mountain bike. Finatlye TAMSsurvey suggests that 3.3 million Americans
aged 18+mountain biked on an overnight trip in 2005.

Bicycle Sales

The National Bicycle Dealers Association projected8& million bicyclegof all types)ere sold in

the US irR008 Of these, 13.4 million were a 20 inch wheel base and above. Severdemmpof these

were sold through specialty bicycle retailers, which include additional services such as bike fitting, repair
and assembly. Approximately three in ten bicycles sold through these specialty retailers were mountain
bikes. Furthermore, in 200&pproximately threequarters of bicycle units sold through mass

merchants. It should be noted that the number of mountain bikes sold does not correlate to

participation in mountain biking activities, as mountain bikes may be used darliking or commiing.

Specialty Bicycle Sales by Year, Units, 22068
2006 Unit 2007 Unit 2008 Unit

ey %) (%) (%)
Mountain 28.5 28.0 28.5
Comfort 14.0 15.0 12.0
Hybrid/Cross 15.0 16.5 19.0
Cruiser 6.0 6.5 4.0
Road/700C 17.0 15.0 13.0
Youth 16.5 16.5 21.5
Other 3.0 2.5 2.0

Source: U.S. Commerce Department statistics, Gluskin Townley Group estima

The National Ski Areas Association reports there are 162 ski resorts that offer mountain biking during
the summer season, and of these, 84 have grdeititrail systems.

Participant Profile

Due to conflicting data, demographiasalysiswill be conducted for two surveythe NSRE anBGMA
survey, with a summary of results provided following this analysis.

National Survey on Recreation and Environment
The NSRE reports that 45.6 millions Americans aged 16 or over participated in mountain biking at least
once in 2000/2001, which is 21p&rcentof the American population.

© Corporate Research Assates Inc., 2010 %



Parks Canada Mountain Biking Market Profiles 32

American Participation in Mountain Biking in 2000/0.

Did not - Participated in |

participate in mountain biking, |

mountain biking, 21.4%
78.6%

SourceNational Survey on Recreation and Environment

In terms of number of days of participation, three in ten mountain bikers arsidered enthusiasts,
that is, theyparticipated inmountain bikng 25 or more times in the last year, which represents 6.8
percentof the American population. The majority of enthusiaats found tomountain bike between 25
and 138 times, althougR0 percent of this group report mountain biking 139 or more times in the last

year.
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Days of Mountain Biking Per Yee

100.0%
80.0% -
60.0% -
40.0% - 35.5%

20.0% -

0.0% -
1-2 days 3-10 days 11-25 days 25 or more days

SourceNational Survey on Recreation and Environment
There is limitedlemographic information available from the NSRE regangtiagntain biking
participaion. Examining enthusiasspecifically, 6ercentof mountain bikingenthusiasts are male, 75
percentare white, 25ercentare under 25 years of age, and gé&centearn $50,000 omore.

Demographics of Mountain Biking Enthusiast:

25+ Times Per Year
100%

Gender Race Age Income

80% 75% 75%

60%

51% 4996

40%

20%

0%
Male Female White NonWhite Under 25o0r Less thar$50,000
25 more $50,000 or more

SourceNational Survey on Recreation and Environment

The Sporting Goods Manufacturers Association

SGMA estimates thahe number of mountain bikg participants in the United States hasdtuated

over the past few years, with 7.5 million Americans agi@gdnd over mountain biking at least once in

2008. There are approximately foMrA £ t A2y K2 | NB O2yaARSNBR WO2NBQ
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mountain biked 13 or more times in @8, and jst under threemillion participated inmountain bikng

25 or more times in 2008.

Total Mountain Biking Participation

oWwnnno
10,000 -
-=-Oncelyear
=«-Core (13+ times/year)
Frequent (25+ times/year’
8,000 | q ( yea) 7,592
7,040 /
6,892
6,000 | 6,751
3,850 3,841 4,101
4,000 -
2,838 2,827
2,000 2282
0 T T !
2005 2006 2007 2008

SourceBicycling (Mountain/NotPaved) for the Sporting Goods Manufacturers Association

SGMA provides more demographic information compared with the NSRE, and a few demographic
breakdowns are outlined below.

Gender

Asis the case for the Canadian mountaikibg population, the sport in the United States is
predominantly male, wittmen making up 7percentof all participantsOverall 4.1 percent of all men
agedsixand overmountain bikedat least once in the 2008, compared with only 1.4 percent of women.
Notably, there is little change in division between genders when examining total, core, and frequent
participants.
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Mountain Biking Participation

By Gender Total = 1+ times a year
Core = 13+ timesl/year
H Male W Female Frequent = 25+ times/yed|

100.0%

80.0%

60.0%

40.0%

71.8% | 74.4% 73.6% | 75.0% 74.7%

20.0%

0.0%
Total  Frequent Total Core Total Core  Frequent

2007 2008 2009

SourceBicycling (Mountain) for the Sporting Goods Manufacturers Association

Income

Income levels are similar across the various participation levels of mountain bikers, although frequent
participants (those whonountain bike 25 or more times in one year) are somewhat more likely to be in
the lower income category.

2008 Mountain Biking Participation

By Income

100.0%- i Total (1+) ® Core (13+) H Frequent (25+)

80.0% -
60.0% -

40.0% -

19.4%
20.0% - 918.1%18.1%

13.9%13.2%13.4%

Under $50,000 $50,000- $74,999 $75,000-$99,999 $100,000 or more

Source: (Mountain) for the Sporting Goods Manufacturers Association
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Education

Four in ten frequent mountain bikers have a high school diploma or less educatiooyarmhe-half
have some college, or a collegepmrst-graduatedegree. The number of frequent mountain bikers with
a college or posgraduate degree increased between Bhd 20@.

Mountain Biking Participation

Among Frequent (25+ times/year) Mountain Bikers By Educatior

100.0%
4 2006 m 2008

80.0% -|

60.0% -

47.9%

42.5%

25.1%

24.9%

20.0% -

0.0% -
High school or less Some college College graduate/Post gradua

Source: Insight07 and 09 USA Sports Participation Study: Bicycling (Mountain) for the Sporting Goods ManufacturersiAssociatio
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Region

Notably,according to SGMAhere areregional differencetn mountain biking frequency. Specifically,

both casual mountain bikers (those who mountain biked betweer and twelvdimes in 2008) and
frequent mountain bikers (those who mountain biked 25+ times in 2008) are more likely to be located in
the South Atlantic and Pacific Region.

In terms of overall pdicipation, parts of the Mountain and New England region have a higher
percentage of mountain bikers per capita, which is consistentssSGMA and NSRE data.

SGMA reports on participation by region within the US, based on 7.5 million Americans mduikitain

in 2008. The following graph depicts mountainitgparticipation based on the population of each
region. The West and New England regions have a higher percentage of mountain bikers per capita
compared with other areas.

Participation in Mountain Biking in the United States

(Percentage of population participating)

Pacific

Mountain

Percentage of People
Participating

(by region)

B 3:2%t0 3.9%
[] 25%t03.1%
[] 17%t0 2.4%

Source: Sporting Goods Manufacturing Association, Single Sport R8s Bicycling

NSRE reports similarformation, although by state. The following graph illustrates participation rates of
mountain bikers in the US (based on 45 million total), by state.
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Participation in Mountain Biking in the United States

(Percentage of population participating, by state)

Mountain Biking Participation By State
(Percent of popuiaton participating, 2000)

W 31% or more.
B 26%- 30%

B Uptoss

SourceNSRE 2000

States

Ly G4KS La.!Qa wnnp wSLERNI /FNR |aasSaay Yigha
most highly rated. Overall the United States received a rating.of A

United States Report Card

Virginia
W. Virginia jig Arizona
S Utah L Colorado

Source: IMBA 2005 Report Card
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Overall Assessment of Participation

Trends in Participation

As there ionflicting information about the number of mountain bikers in the US, estimating trends in
participation is difficult.Overall, US mountain bikers tend to be younger, matelwhite, with higher
than average levels aicome. Specificallghe majority of participantare under the age ofi5, are
over-indexed in the upper income category ($100,00@+ry are also more likely than the average
American to have completed pestecondary education, or to not have completed high school (this
latter category reflects the young age profile of mountainifgiparticipants) Examining the most
frequent mountainbikers (those who patrticipate in the sport at least 13 times each year), these
participants tend to fall into two age groups, those under 18 years of age, and those aged42tars.
This mountain bike segment tends to have higher than average leletsisehold income, and is more
likely to have higher levels of education, or to still be in secondary school.

Mountain bikng participants tend to be more involved in outdoor activities such as climbing, overnight
backpacking, hunting, fishing, and hifj and are more active overall, compared with the average
American.

An analysis of Wisconsin recreation statistics predicts that activities that are most popular among those
in their twenties, such asline skating, downhill skiing, rock climbing anduntain biking are likely to
experience stability or decreases in participation rates after 2015, due to an aging population. Mountain
biking is an activity that experiences decreased participation rates as people age.

Trends inTrails
A 2006 Ohio Statpark survey determined several overall trends in mountain biking within the parks,
including:

d¥% The majority of parks experienced an increase in mountain biking agtivity

d¥% Under onehalf experiencd illegal trespassing by mountain bikgesd

d¥% Most had requets to mountain bike on trails reserved for foot traffic

Trends in Types

In the US market, mountain biking appears to be moving in two separate directions. At one end of the
spectrum, there is continued interest in the more extreme forms of mountaimdjlduch as freeriding.

At the other end of the spectrum, Bicycle Retailer reported in 2009 that there is a trend toward
European Style hybrid bicycles, as opposed to full suspension freestyle or BMX bikes. These hybrid
bicycles are a blend of road and nmain bikes, and are not made to withstand the rigours of the more
extreme forms of mountain biking.

Competitions

Mountain biking is an established competitive sport in the TH& following are examples of the types
of US mountain biking competitions.
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USA Cycling Mountain Bike National Championship
&% Location: Various, USA
d¥% Website: www.isacycling.org/mtb
&% Type: Crossountry, downhill, mountain cross,super-D, short track
d¥% Description: Over 1,200 professional and amateuwroéfd riders compete on worldlass terrain
in contests for various mountain biking disciplin€s/entyone events will be held in 2010

Moab HoDown
&% Location: Moab, UT, USA
&% Website: ttp://moabhodown.chilebikes.com
d¥% Types: Cross catry, downhill, freeride, dirfumping
d¥ Description: Thigvent has been taking place for 23 years in the famous Moab region of Utah. It
incorporates events that cover all major mountain biking disciplines, and is sponsored by many
bike shops and industry members.

Texas Mountain Bike Marathon Series
d¥% Location:Various, Texas, USA
d¥ Website:www.tmbra.org
&% TypesEndurance
d¥ Description: Thigs a series of endurance mountain bike races held in various locations in Texas.
It issponsored by many bike shops and industry members.

Union Cycliste Internationale MountaiBike World @p
d¥ Location: Variouglfe sixth round of this everin 2010 will be at WindhanNew Yorl
o Website:www.uci.ch/templates/UCI/UCI5/layout.asp?Menuld=MTUzNDI&Langld=1
d¥% Types: Cross country, downhill, 4X
&% Description:The Mountain Bike World Cup islt in several venues in Europe and one in the
USA, with competition inross country, downhill, and 4X.

“ Europe

The IMBA 2005 Report Cawrtes Scotland an A, Wales and England a B, and the United Kingdom a B+
overall. Many other European countriesearnot rated, although Italy receives a@®mments about
Scotland suggest that mountain bike tourism is increasing, and the country has ridingscamd

excellent trailsBelow are some participation estimates and bicycle sales statistics for sevespeBnr
countries.
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Market Size

United Kingdom

e =

There is very little data on mountain biking statistics in the UK. HMRBfeported 358 members in 2009,
and 35 clubs or groups that represented 1500 membieusthermore, IMBAJK attempts to estimate
mountain biking participation by using US data and some known information about sales of bicycles in
the UK. The association estimates that 5.5 million UK residents rigleaxffat least once per year,

which is abat eightpercent of the population in 200%n addition, approximately3.4 million bicycles

were sold in the UK in 2007.

Sport Englandeports that just under twanillion UK residents participate in cycling at least once per
week in 2008, for at least 30 minutes, which is an increase comparedheitlast 12 months.

5 Germany

It is estimated that there arapproximately3.5 million mountain bikers in Germany.

=|”|= Norway

Norway hasone of the most sports centered populations in Europe, and Norway holds the largest
mountainbiking race in the wadd. In 2008, it is estimated that 400,000 bikes were sold in the egunt
which has a population of 4.7 million. Fifty percent of these units were mountain bikes, whiahag on
the highest proportions in Europe.

Notably, one of the trends in Norwagto own more than one bicycle, as many citizens use a bike to
commute to and from work, but also cycle for recreation.

Sweden

It is estimated that the number of bikes sold in Sweden in 2088approximately 500,000, for a

population of over ningmillion. The majority of these bicycles are commuting bikes (which include

fenders), although other types include road bikes and electric biké3O2 NRAYy 3 (12 { 6SRSyQa
tourism website, mountain biking is a welkveloped activity in this country.

Demmark

Approximately 550,000 bicycles were sold in Denmark in 2008. These bikes tend to be city or classic
bikes. Mountain bikes account for approximatelygedcentof the bicycles sold in Denmark.
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Profile of Mountain Biking Participants

With very limited availability of descriptivenformation about European mountain biking participants,

is generally acceptetthat European mountain biketsave demographic characteristics similar to those
of North American participants, namely younger men, with highan average levels of household
income and educatiorRecent years have seen increased participation among women.

Trends inParticipation

Compettive mountain biking is a growirigdustry in the United Kingdom, with endurance/marathon,
downhill, and coss country events expected to have the highest participation rates in 2098ed,

there are reports of new entrants, and interest frdarge sponsors for endurance and marathon events,
suggesingthis type of race is growing in popularifijhe age of ampetitive mountain bikersn the UK is
varied, althougtparticipantstend to be between 20 and 3@ears of age

Competitions

Europe has a well developed mountainibgkcompetition circuit. The following are examples of some
compeitions.

2010 White Sgle Mountain Bike Slopestyle Competition
d¥% Location: Leogang, Austria
¥ Website: www.bikeparfeogang.com
d¥% Types: Freeride
&% Description: This event has been taking placdif@e S NBA X |y R FSI (dz2NBa
constructed from snow and wood.

Union Cyliste Internationale Mountain Bike World Cup
&% Location: Various
& Website: www.uci.ch/templates/UCI/UCI5/layout.asp?Menuld=MTUzNDI&Langld=1
d¥% Types: Cross country, downhill, 4X
&% Description: The Mountain Bike World Cup is held in several venues in Europeesindtios
USA, with competitiosiin cross country, downhill, and 4X.

Mountain Mayhem 2010
&% Location: UK
o Website: www.osmountainmayhem.co.uk/arena_campsite.htm|
&% Types:Qoss country
@¥% Description: A 24 hour bike race, Mountain Mayhem begat®®8 and the 200 race had
2,500 participants.
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Australia/New Zealand g

Market Size

Cycling was the fourth most popular physical activity in Australia in 2008, with 1.9 million participants,
or 11.6 percent of the population. This includes BMX and all forms of mioupitdng. Participation
rates have been steadily increasing over the past decade or so.

Australia Cycling Participation (00C

2,500 -

2,000 1,928.1
1,658.4
1,4383
1500 16469 16428 | oo
14194 14701
1,000 -
500 -
O T T T T T T 1
2001 2002 2003 2004 2005 2006 2007 2008

Most participationin cycling in Australigi 02 y & A RNER R/ AWYSZRO S GKFG Aa yz2d ¥
club or associatiorMountain Bike Australia continues experience an increase in membership, with

4,700 members in 2007As an estimat®f the number of mountain bikers in Australia, a research paper

suggests that club memberships compose approximdtebe to fivepercent of mounain bikers. This

would swggestthat in Australia there are approximately 50,000 to 75,000 rid€nés appears to be a

low estimate of the number of mountain bikers in Australia given the estimated number of mountain

bikers inNew Zealangtherefore this number may be considerednservative.

In New Zealand, approximately 750,000 adalied16 yearsand overparticipated in cycling in
2007/2008.0f these, approximately 200,000 participated in mountain biking, or six percent of the NZ
population.
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Profile of Mountain Biking Participants

Australia

Men (1.2 million) are more likely than women (681,000) to participate in cycling in Austnadiahe
majority of this is for leisure purposes (86%)rthermore, the number of bicycles imported into
Australia has been steadily incstag.

Bikes Imported Into Australia

1,600,000 - In Units

1,400,000 -

1,247,991

1,200,000 - 1,109,736

1,003,844
1,000,000 956924

800,000 - 774,938

600,000 -

400,000 -

200,000 -

0 -

2000 2001 2002 2003 2004

SourceAustralianBicycldndustry

Mountain Bike Australia (MTBA) data indicates thapg&@centof event participation is within cross
country events, and 3percentis downhill racing. Moreover, an examination of results from the
National MTB Championships in 2005 indicate thase who participate in downhill events are
predominantly young men, while cross countryimiglencompasseall ages. In terms of MTBA
membership, Jercentare recreational members, J#rcentare women, and 2percentare 19 and
under.
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New Zealand

Smilar to Australig men are more likely than women to participate in mountain biking. Notably, nine
percent of New Zealand men aged 16 and q&rl,000)participated in mountain biking in the past

year, while only three percent of womégB0,000)participated. Furthermoremountain biking

participants are divided in terms of age, with 75,000 under the age of 35, and a similar number between
35 and 49ears of age

Age of Adults Who Participated In Cycli

At Least Once Over 12 Months

16-24 years 19%
25-34 years 24%
3549 years 41%
50 years or more 16%

Source: Sport and Recreation Profile: Cyaling
Findings from the 2007/08 Active New Zealand Survey

Ly 3ISySNIfts Y2dzylGl Ay o6A1Ay3a A& O2y&aAiRSNBdherl y WSEI
activities as well. Indeed, New Zealand mountain bikers participated in an average of 7.4 other different
sports, compared with the national average of 4.6. Examples of these other activities include walking,
swimming, and running or jogging.

Fifteen percent of mountain bikers who participated in mountain biking at least once in the past 12
months had also been in an organized competition or eviglganwhile, 2.9 percent of New Zealanders
participated in mountain biking in any given month, andhede, six percent belong to at least one club
or association related to mountain biking.

Trends inParticipation

Participation in cycling (both BMX anmtuntainbiking) is increasing, with a $&rcentincrease in
participation between 2001 and 2008.

The key trend taking place in Australia is that government agencies have been more responsive to
Y2dzy G Ay O0A1SNBQ RSYFIYR&a F2N)ySg (GNIAfad LYONBIF AA
have been caperating with local mountain bikgassociatios to develop and maintain new riding

trails. For instance, the Queensland Parks and Wildlife Service is attempting an innovative plan to lease

part of the Smithfield Conservation Park to the Cairns Mountain Bike Club. Similarly, Parks Victoria
collaboratedwith the Geelong Mountain Bike Club to construct a new downhill track. Finally, Forestry

South Australia and Sport and Recreation worked with Bicycle SA and the Adelaide Mountain Bike Club

to construct a network of trails within the Cudlee Creek Forest.
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Competitions

Scott 24Hour Mountain Bike Championships
&% Location: Mt Stromlo, Australia
¥ Website:www.scott24hr.com.au/racénfo
d¥% Types: Combination of cross country and downhill, an endurance race
&% Description: The twalay event attracts 2,500 riders.

SRAM Australian MTB Championships
&% Location: Adelaide
&% Website: www.southaustralia.com/9008099.aspx
&% Types: Cross country, downh#lX, trail and dirt jumping
d¥% Description: a large muitlay event with a range of races for all types of mountain bikers.

Karapdi
&% Location:New Zealand
d¥ Website:www.karapoti.co.nz
&% TypesCCross country, ooff-road
d¥ DescriptionThis race began in 1986, and is different because it comprises of a single loop that
does not change from year to year. There are two lengths availab&fopetitors, 5Gkm and
20km.

There are two aspects of profiling mountainibtparticipants motivations for mountain biking and
owning versus rentinghat are global in naturén thatthere are few differences across countriesmd
therefore were notdiscussed in individual country profiles

Motivations

Overall, it appears as though mountain bikers are motivated to participate in the sport because it allows
them to be outdoors and enjoy nature, they are active and seeking an activity that allewstéhbe
physically active, and they like to be challenged and have fun. Researgh

suggests mountain bikers tend to travel in groups, however, there are
some mountain bikers who do travel alone and companionship may n¢t
be a primary driver when choosing ntain biking as an activity.

What are mountain bikers seeking when they plan a mountain biking t
or meet up with their friends for a ride?

ip
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experiences or aspects that mountain bikers k@king for, including:
&¥ Connection witmature
&% Escape
¥ Fun
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